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ĽĶƟŅĚėĬȮ
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ĔƟŅĺœĔĸȮ
ŒĬĽńĚėĴőĸĔȮ

ÅWell equipped with real-life 
experiences+ 21st Century Skills  
ÅEntrepreneurship & Public minded 
ÅProactive Recruitment + 

Competency-based evaluation 
ÅCompetitive track 

ÅGlobal trend Relevance 
ÅInnovative and Digital University 
ÅCross/Inter-disciplinary 

ÅThailand key issues relevance 
ÅSocial Relevance 
ÅOrganization-level contribution 

ÅGlobal Prominence  
ÅProfessionalism (Effectiveness)  
ÅCampus Internationalization + 

Sustainability 
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